Letters: 


Florida, August 16, 1954 


Dear Mr. Judge: 


Your editorial in the August 9 issue of 
THE CANNING TRADE and the letter 
from the “Canners’ Broker” was of 
especial interest to me, as we have an 
account that has developed into a big 
account for us, with a like situation in 
regards to merchandising. 


We have been representing a Florida 
Canner with plants in Georgia, Virginia, 
Maryland and Pennsylvania and we have 
been trying to get them to merchandise 
their ( - - - brand) canned foods in order 
to create a consumer demand. However, 
as yet we have been unable to get them 
to help us merchandise their canned foods 
as much as we think they should; and, 
for this reason, I would appreciate you 
mailing a copy of the August 9 THE 
CANNING TRADE to: 


(Name) 
(Name) 
(Name) 


Thanking you for your kind attention 
to the above, I am 


Yours very truly, 


Another “Canners Broker” 


Editor’s Note—The letter referred to 
was from a Baltimore Broker suggesting 
that it might be a good idea for average 
canners to get together to promote the 
sale of their products under a common 
label. The writer concurred in this but 
suggested that the only other answer for 
those unwilling to sacrifice the indi- 
viduality involved in a cooperative pro- 
gram of this kind is to promote their 
own label... gradually, market by mar- 
ket. Acknowledging the difficulties in- 
volved, it was pointed out that never be- 
fore has the small canner had the sales 
and merchandising know how available 
to him to the extent that he has today. 
Add to this a “willin” broker and the 
stage setting is complete. 
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PRICING POLICY —A number of canners throughout the country regu- 
larly send us copies of their price lists and correspond- 
ence to brokers and buyers. Many others write us personally from time to 
time, This invaluable background material is held in strict confidence. The 
information is generally used in our own summation, but occasionally where a 
summary would be most inadequate, as in the case of the following letter to 
contract customers, the material is used verbatim without of course divulging 
the source. 
The following letter is in the writer’s opinion a perfect example of good, 
sound, down to earth sales sense: 


; August 14, 1954 
REVISED 1954 NEW-PACK PEA PRICES 

When we named tentative prices on new-pack peas, you were advised 
that our quotations would remain in effect until August 15th and at that time 
we would re-appraise our prices in view of the final production figures this 
year. 

On July 30th we spelled out our new 1954 pricing policy to our brokers. 
This policy stated that: 

(1) After August 15th our prices would be subject to change by seller. 

In the event of a price increase, buyer will have two weeks’ notice 
before the price increase goes into effect. During this two week period 
the buyer will be favored at the preceding price level, provided how- 
ever, that shipping instructions are furnished in writing so as to 
permit shipment prior to effective date of increase. Also, labels must 
be in our possession to clear delivery. Shipments during this period 
will be limited to thirty days’ supply. 

(2) Floor stocks from new-pack shipments are guaranteed against our 

own price decline up to 30 days after date of invoice. 

Due to various new pricing policies put into effect by other canners, we 
felt it was timely to state our policy so as to avoid any misunderstanding. It 
is not much different than our previous practice of announcing prices effective 
during each shipping period. This pricing policy will place our contract custo- 
mers on a current competitive basis at time of shipment. 

The trade expects us to meet the deliveries and guarantee floor stocks for 
30 days after shipment, To be fair and equitable for both buyer and seller, a 
pricing policy should take into consideration both declines and advances. As 
a seller, we cannot operate on declines only. 

In line with our new pricing policy we are advancing certain items of peas 
which are underscored on the enclosed list. (Advances limited to Standard and 
larger sieve extra Standard, generally .02%, .05 and .25 cents respectively on 
8 oz., 303’s and tens.) Buyers may submit shipping instructions to us in time 
to permit shipment by August 30th, to apply against their signed and accepted 
SAP contracts, at the old price. The quantity should not exceed a normal 30 
day supply, and orders must be accompanied by labels in order to receive the 
benefit of the old price. 

At no time have we solicited straight standard business and we assume 
that the trade will give us a fair assortment of better grades in ordering out 
their standard requirements at this time. 

Adverse weather has reduced the total production of peas in the U.S. to 
about 27 million cases. There is a strong feeling and evidence that a firmer 
market is developing. We are concerned about present-day high costs of 
production and expensive operations. If we are going to be asked by the 
trade to maintain high quality and service you in your assorted pool cars 
and trucks on a monthly basis of withdrawal, a fair asking price for our 
product must be maintained so we can render you the cooperation and delivery. 

We trust our policy is correctly understood and that you will cooperate in 
working out the details as to your individual needs. Our broker is well posted 
and can be helpful in explaining to you various phases of the policy. 

Yours very truly, 
P.S. These quotations apply only on SAP Future Contracts. For spot items 
wanted, our broker will gladly determine if the item may be available. 
Our present listing of spot items is very limited because of heavy future 
commitments. 
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WASHINGTON 


VA WANTS TOMATO PRODUCTS 


The Veterans Administration has is- 
sued invitations to bid on a total of 
38,000 cases of fancy Grade A No. 10 
tomato juice in ten different lots, most 
of which are for 4,000 cases. There are 
two lots, however, calling for 2500 cases, 
and one lot calling for 5,000. These for 
delivery September, October, December 
and February to Somerville, New Jersey, 
Wilmington, California, and Hines, IIli- 
nois. VA will accept bids on 46 ounce 
cans as well as No. 10’s. 

The VA also wants a total of 8100 
cases of 46 ounce vegetable cocktail (VA 
specification T-VA-S-2093) for delivery 
as follows: 1600 cases in October to 
Somerville, New Jersey; 500 cases in De- 
cember to Wilmington, California; and 
3,000 cases each to Hines, Illinois in 
October and December. 


Bids on both the tomato juice and 
cocktail will be opened at the Veterans 
Administration Building, Washington 25, 
. D. C., at 11:00 A.M. on August 24. 

Invitations to bid were offered August 
3 and will be opened August 30 by the 
Veterans Administration for 25,000 cases 
of No. 10 fancy tomato puree (Federal 
Spec. JJJ-T-58la type 1 concentration 
(b) medium (10.7 percent to 12 percent 
salt free tomato solids). 


Canners were at the same time invited 
to bid on a total of 9,670 cases of No. 10 
fancy tomato catsup (Federal Spec. 
JJJ-C-9la and amendment 2, type 1). 

The puree is for delivery in ten lots 
ranging from 1,500 to 3,000 cases to 
Somerville, New Jersey, Wilmington, 
California and Hines, Illinois in October, 
November, December and February; the 
catsup in five lots, ranging from 1,000 to 
2,500 cases to the same points in October 
and December. In the event requirements 
of puree cannot be met in 10’s, VA will 
consider 2’s and 214’s. 


The V.A. has also issued invitations to 
bid on 22,500 cases of No. 10 fancy sliced 
beets for delivery to the same points, 
with 21%’s and 2’s to be considered in the 
event 10’s are not obtained, and 3,175 
cases No. 2 beet puree. These to be 
opened August 23. 

Bids will be opened August 25 on 2,625 
cases of choice halves No. 303 dietetic 
canned apricots packed in water, for de- 
livery to Somerville, New Jersey, and 
Hines, Illinois. In the event 303’s are not 
obtained, 214’s and 2’s will be considered. 

On August 30 the Veterans Adminis- 
tration will open bids on 2,500 cases of 
choice 3083 dietetic purple plums, packed 
in water; and 9,750 cases of No. 10 choice 
purple plums packed in heavy syrup; 
with the same specifications as to can 
size and delivery points as above. 


Veterans Administration has issued in- 
vitations to bid on 4,000 cases of Stand- 
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ard No. 10 blue berries packed in water. 
Half to be delivered to Summerville, New 
Jersey, and half to Hines, Illinois, in Sep- 
tember. Bids will be opened 11 a.m. 
August 24. 


USDA WANTS CANNED 
TOMATOES AND PASTE 


An offer to buy canned tomatoes and 
tomato paste from the 1954 pack for use 
in the National School Lunch Program, 
was made Aug. 6 by the U. S. Depart- 
ment of Agriculture. Offers of canned 
tomatoes will be considered on No. 10, 
No. 2%, and No. 2 can sizes, but No. 10’s 
are preferred, the Department stated. 
Purchases of tomato paste will be limited 
to No. 10 size cans. 


Offers should be submitted to the Fruit 


and Vegetable Division, U. S. Depart-_ 


ment of Agriculture, Washington 25, 
D. C., by September 10 for both canned 
tomatoes and canned tomato paste, for 
acceptance not later than September 17, 
1954. Further details concerning this 
purchase may be obtained from Claude S. 
Morris at the above address, telephone 
RE 7-4142, Ext. 2781. 


CATSUP IDENTITY AMENDED 


In an order signed by Oveta Culp 
Hobby, Secretary of Health, Education 
and Welfare, on August 4 (Fed. Reg. 
Aug. 10), the Food and Drug Adminis- 
tration amended the Standards of Ident- 
ity for Catsup to permit the use of corn 
syrup or dried corn syrup, or both, as 
part of the optional sweetening ingredi- 
ent. The order becomes effective October 
9, unless objections and a request for a 
public hearing is filed. This must be 
done by September 9. 

This is the first order under the Hale 
Amendment enacted last spring, elimi- 
nating the necessity for public hearings 
unless specifically requested. The action 
was begun by the National Canners 
Association, which requested a change 
permitting the use of corn syrup alone, 
as the sweetening ingredient, if so de- 
sired, The actual order, then, is a com- 
promise. Proposed changes requested by 
NCA were published in the Federal Reg- 
ister of May 11, and “The Canning 
Trade” of May 17. 

Official text of the new order, indi- 
cating the changes in the present order, 
is as follows: 

“.,. It is hereby ordered that the defi- 
nition and standard of identity for cat- 
sup, ketchup, catchup (21 CFR 53.10) 
be amended as follows: 


1. § 53.10 Catsup, ketchup, catchup; 
identity; label statement of optional in- 
gredients, paragraph (a) is amended by 
changing the sentence, ‘It is concen- 
trated, and is seasoned with sugar or a 
mixture of sugar and dextrose (refined 
corn sugar), salt, a vinegar or vinegars, 
spices or flavorings or both, and onions 
or garlic or both’ to read as follows: ‘It 
is concentrated and seasoned with salt, a 
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vinegar or vinegars, spices or flavorings 
or both, and onions or garlic or both and 
is sweetened with sugar or a mixture of 
sugar and dextrose or a mixture of 
sugar (or sugar and dextrose) with corn 
sirup or dried corn sirup or both, in 
such quantity that the weight of the 
solids of the corn sirup or dried corn 
sirup or both is not more than one-third 
of the weight of the solids of such mix- 
ture.” 

2. Section 53.10 is further amended by 
renumbering paragraph (b) as (c) and 
adding the following new paragraph 
(b): 


(b) For the purposes of this section, 
the term “corn sirup” means refined corn 
sirup (including dried corn sirup) the 
solids of which contain not less than 40 
percent by weight of reducing sugars 
ealeulated as anhydrous dextrose.” 


“THE CANNING INDUSTRY” 
REISSUED 


“The Canning Industry,” a 36-page 
booklet describing the canning industry 
and the public service values of its prod- 
ucts, has been reissued by the National 
Canners Association, in its second 
edition. 


Each chapter presents an individual 
phase of canning activity—the history of 
canning, economic importance of the in- 
dustry, scientific research, high quality 
raw products, containers, canning ma- 
chinery, canning procedure, distribution 
and buying of canned foods, their nutri- 
tive values, and how to get best use from 
them. 


The revised booklet brings the data up 
to date (the first edition was 1952) and 
adds new features. It implements the 
Association’s continuing and expanding 
program of increasing the acceptance 
and consumption of canned foods. It will 
be used to present information for news- 
paper and magazine editors and writers, 
radio and TV program directors, high 
school and college students, and others. 
N.C.A. members are being asked to 
disseminate its information to their local 
news and radio outlets, and to use it as 
background for their appearances before 
local clubs or organizations, and in their 
own public relations programs. 


Cuts of 4 percent in total acreage for 
fresh winter vegetables and a reduction 
of 10 percent in 1955 winter season pota- 
toes grown in Florida have been recom- 
mended by U.S.D.A. Guides are designed 
to assist vegetable growers in planning 
production. Action by growers is volun- 
tary. Acreage increases are suggested 
only for sweet corn and shallots. Acre- 
age cuts are recommended for snap 
beans, beets, broccoli, cabbage, cauli- 
flower, celery, cucumbers, escarole, kale, 
lettuce, and tomatoes. No acreage change 
is suggested for lima beans, carrots, 
green peppers, and spinach. 
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New Super Warehouse 
Under Construction 
in Chicago 


Designed to serve the nationwide food 
industry by revolutionary new methods 
and equipment for fast economical stor- 
age and handling of freight, the Calumet 
Industrial District Company of Chicago 
has begun construction on the first of a 
group of twelve, one story warehousing 
buildings that will, according to the firm, 
house the largest food distribution cen- 
ter in the world. The project is scheduled 
for completion by 1958 with an estimated 
investment of 25 million dollars. Floor 
space in the twelve buildings will total 
more than three million square feet. 

The Calumet Industrial District is 
located in one of the last large land areas 
in Chicago—a 400-acre tract at 95th 
Street and Stoney Island Avenue. The 
initial development will include one-half 
the area, and the twelve buildings will be 
located in a mile-long tract on the west 
side of Stony Island Avenue, from 95th 
Street to 103rd Street. The District will 
utilize all forms of transportation—rail, 
truck and water. 


RAIL 

The nearby Rock Island and Nickel 
Plate railroads are cooperating with the 
privately owned Calumet Industrial Dis- 
trict Company in this project. They and 
their connecting lines will form a com- 
plete network of rail distribution from 
coast to coast and from the Gulf to the 
Canadian Border. Both railroads have 
make-up yards close by the premises. 


TRUCK 
The Calumet Industrial District is ad- 
jacent to three major highways—95th 
Street, 103rd Street, and Stony Island 
Avenue, which is the gateway to the 
Calumet Tri-State Expressway. The Dis- 
trict will build its own four-lane roads 
bordering the buildings on the east and 
west, to facilitate truck movements to 

and from the highways. 


WATER 

Deep water transfer facilities will be 
available at the District-owned 1,000- 
foot marine dock on the nearby Calumet 
River. Shipments will be made by lake 
vessels and barges from all points over 
he 10,000 miles of inland waterways, and 
ilso from world ports, via New Orleans 
ind, eventually, the St. Lawrence Sea- 
‘vay. 
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BUILDINGS 


Each of the twelve buildings will be 
1060 feet long by 236 feet wide—an area 
of about 250,000 square feet, or roughly 
the size of two city blocks. They will be 
steel and concrete construction, wide- 
span, one-floor, truck-dock high, with 
18-foot stacking height for palletized 
merchandise. Enclosed rail sidings will 
run along the length of one side of each 
building, and truck doors the length of 
the opposite side. Freight cars and 
trailers can be unloaded inside, giving 
full all-weather service. The most mod- 
ern mechanical handling methods will be 
used for interchange of merchandise 
within and between buildings as well as 
for storage and handling. 


PURPOSE AND OPERATION 


The purpose of this vast, ultra-modern 
food center is to house the inventories of 
principal food manufacturers throughout 
the country. From the approximately 
3,000 large-demand items that will com- 
pose these combined inventories, the food 
wholesalers and chains can draw as often 
as desired, in quantities as needed. 
Orders will be pooled by the Calumet 
Industrial District and loaded into solid 
pooled carloads or truckloads, as directed 


‘by wholesalers or chains and as approved 


by the manufacturers who own the in- 
ventories. At present, much merchan- 
dise is shipped by each manufacturer in 
less-than-carload quantities, at about 
twice the solid carload rates. This pool- 
ing will permit the same amount of 
mixed merchandise to move in one solid 
earload or truckload, at the greatly re- 
duced carload rate. 

The Calumet Industrial District food 
center will become, in effect, a super 
warehouse for all wholesalers and chains. 
It will keep a daily automatic stock in- 
ventory record for each manufacturer, 
so that wholesalers may safely gear to 
a higher rate of turn with full confidence 
of manufacturer’s inventory always on 
hand. .A daily record of shipments will 
be supplied to each manufacturer for use 
in invoicing the wholesaler. 


ADVANTAGES 
Such modern pooling and distribution 
methods make a substantial contribution 
to the reduction of food distribution 


costs, which will ultimately result in 
savings to the consumer. It greatly im- 
proves the manufacturers’ service to his 
customers—the wholesalers and chains. 
It permits them, in turn, to operate more 
efficiently and profitably by: 

1. Reducing their transportation and 
handling costs; 

2. Replenishing their 
more frequently; 

3. Speeding up their turnover; 

4. Reducing their percentage of out- 
of-stock items; 

5. Substantially reducing the amount 
of inventory required under present 
methods. 

All facilities, services and personnel 
will be supplied by the Calumet Indus- 
trial District, unless a manufacturer pre- 
fers to operate from his own leased 
space with his own employees, in which 
case he can lease whatever space he re- 
quires from the District at reasonable 
rates. Under either plan, the manufac- 
turer may participate in pooling ship- 
ments with other manufacturers main- 
taining inventories in the District. 


About one-third of the first building 
has been completed and leased by The 
Kroger Company of Cincinnati, who re- 
cently occupied the space. The remainder 
of this building—about 174,000 square 
feet—will be ready for ocupancy on or 
before December 15, and applications are 
now being accepted for this space as well 
as for the second building, scheduled for 
completion about June, 1955. 


A large part of thel 74,000 square feet 
of space available this year has already 
been assigned and will house the inven- 
tories of many of the leading manufac- 
turing sources of the Independent Groc- 
ers’ Alliance, IGA, now the second larg- 
est food chain in the United States, with 
a 1953 volume of $2,600,000,000, will use 
the Calumet Industrial District super 
warehouse as a major source for its 
wholesale distributors, who supply ap- 
proximately 10,000 retail stores. 


Mr. Don Grimes, President of IGA, 
says of the District facilities, “The op- 
portunity to speed turnover and to re- 
duce inventories at the wholesale level, 
will result in releasing capital for in- 
creasing sales, and thus help to achieve 
our long-range objective of five billion 
dollars sales by 1965,” 


inventories 
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News 


Jack Rue, Tri-State Packers Associa- 
tion Secretary, in two television appear- 
ances last week in Baltimore, stressed 
the quality and convenience of processed 
foods. Programs were arranged by the 
Vegetable Growers’ Association of 
America in connection with the Sixth 
Annual National Vegetable Week. 


A banquet in the Multnomah Hotel on 
August 6 was tendered by the Northwest 
Canners Association to 1954 strawberry 
growers eligible to become members of 
the Five Ton Strawberry Club. The ban- 
quet climaxed the second years campaign 
to increase acreage yields of strawber- 
ries in the Pacific Northwest. Twenty- 
nine growers became members of the 
club this year. 


W. B. Hyde, Olympia Canning Com- 
pany, turned in a 70 to capture low gross 
honors in the annual golf tournament 
of the Northwest Canners Association 
held recently at the Oswego Lake Coun- 
try Club. Twenty-eight golfers partici- 
pated. O. E. Snyder was an honored 
guest at the membership dinner follow- 
ing. He was presented with a folder of 
letters of appreciation for his many ac- 
complishments benefiting the canning 
industry from his host of friends within 
the industry. Included in the folder was 
a resolution signed by each member of 
the Board of Directors expressing the 
gratitude of the Association for his con- 
tributions. 


A one day seminar on marketing will 
be held at the Mayflower Hotel, Washing- 
ton, D. C., September 30. Sponsored 
annually by the Washington Chapter of 
the American Marketing Association and 
supported by the Department of Com- 
merce, the Washington forum is held 
annually to provide a discussion between 
government and business leaders of just 
what government is currently doing to 
help business solve marketing problems, 
what assistance along these lines busi- 
ness needs and what steps can be taken 
to make it available. The adequacy or 
inadequacy of government statistics 
form an important part of these annual 
discussions. Mark Singer of the National 
Feod Brokers Association, Washington, 
D. C., is Registrar. 
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“For wholehearted support of and 
specific cooperation with the Army Re- 
serve Program by encouraging reservist- 
employes to participate in summer train- 
ing and making this feasible by granting 
to reservist-employes, in addition to 
normal vacation, military leave with, full 
pay while engaged in the two weeks’ 
active duty training,’ H. P. Cannon & 
Son, Inc., of Bridgeville, Delaware, has 
received a “certificate of appreciation” 
from the United States Second Army. In 
the photograph, Col. Francis H. Barnes, 
chief of Delaware Military District 
(right), presents award to H. P. Cannon, 
II, president of the Delaware canning 
Company. Observing the ceremonies are 
reservist-employes First Lt. Robert L. 
Brodey, of the accounting department, 
and Capt. Edwin J. Kelly, head of seed 
sales department and member of canned 
foods sales department. 


Peter Hyun, Jr., Vice President in 
Charge of Sales and Advertising and a 
Director of Oriental Foods, Inc., Los 
Angeles, California, died suddenly on 
August 4. Born in Tylers, Oregon, in 
1922, he came to Los Angeles in 1926 
with his parents. Oriental Foods was 
founded in 1932 by his father Peter S. 
Hyun, Sr., and his mother, Mrs. Effie L. 
Hyun. He is survived by his widow, his 
father and mother, a brother and sister. 
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Over 35 processors, suppliers and 
friends of the industry attended the An- 
nual Summer Outing of the New York 
State Canners and Freezers Association 
held at Oakhill Country Club, Rochester, 
on Tuesday, August 3. B. L. “Buck” 
Turner, Comstock Foods, Inc., Newark, 
and Bob Behrens, Rochester Office of the 
Thatcher Glass Co., tied for low gross 
in the golf tournament. 


Pet Milk Company, St. Louis, Mo., will 
sponsor the first quarter-hour of the 90- 
minute “Arthur Godfrey Time” program 
on an alternating schedule over the CBS 
Radio Network effective with the broad- 
cast of Tuesday, Aug. 31, it was an- 
nounced Aug. 12 by John Karol, Vice 
President in Charge of Network Sales, 
CBS Radio. Pet Milk will alternate with 
A. E. Staley Manufacturing Company for 
Sta-Flo Liquid Starch in the sponsorship 
of the first quarter-hour of the Godfrey 
daytime series. Agency for Pet Milk 
Company is Gardner Advertising Com- 
pany, St. Louis. 


The American Cranberry Growers’ 
Association will hold its 85th annual con- 
vention at Fenwick Hall, Elizabeth St., 
Pemberton, N. J., on Thursday, Aug. 26, 
according to C. A. Doehlert, secretary- 
treasurer. 


C. B. Elledge, president of The Ma- 
terial Handling Institute, announces the 
formation of a _ special committee to 
direct the Institute’s activities in connec- 
tion with the material handling exposi- 
tion to be held in Cleveland in 1956. R. 
H. Davies, vice president, Clark Equip- 
ment Company, has been appointed 
chairman. 


The board of directors of the A. E. 
Staley Manufacturing Co., corn and soy- 
bean processor, elected A. R. Staley, son 
of the company founder, a vice president 
at a regular meeting at Decatur, Ill. He 
will be in charge of the company’s cus- 
tomer relations. Staley, who has been 
director of customer relations since 1950, 
has been a member of the board of direc- 
tors since 1941. Prior to joining the 
Staley company in 1950, he operated a 
food brokerage business at Phoenix, Ariz. 
He is a younger brother of A. E. Staley, 
Jr., company president and board chair- 
man. 
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Russell W. Byerly, Vice-President of 
Super Valu Stores, Ine., and Manager of 
the firm’s Des Moines, Iowa, branch, has 
been appointed to the newly-created post 
of Executive Vice-President and will 
move to the Home Office in Minneapolis 
in December, it was announced by T. G. 
Harrison, President. A member of the 
wholesale food firm for 21 years, Byerly 
has served at most of the company’s 
branch warehouses. Previously in the 
banking business, he started out as a 
bookkeeper at Super Valu’s Bismarck, 
North Dakota, office (then known as 
Winston and Newell Co.). He later rose 
to the post of Manager of the Aberdeen, 
South Dakota, branch, followed by a 
period in charge of the Minot, North Da- 
kota, branch. 


It was in 1939 that he was appointed 
to the position he presently holds, that 
of Manager of the Des Moines branch. 
He was also elected to the Board of Di- 
rectors in 1944 and is a Past-President 
of the Iowa Wholesale Food Institute. 


Richard B. Farrar has joined the Harry 
V. Goodwin Co., food brokers of Buffalo, 
New York, in charge of their canned 
foods section. Mr. Farrar has had broad 
experience working in and for the can- 
ning industry. He will be located in their 
new office at 177 Niagara Frontier Food 
Terminal, Buffalo 6, New York. 


FRENCH JENKINS 


French Jenkins has resigned from the 
executive staff of La Choy Food Prod- 
ucts, Archbold, Ohio, a Division of 
Beatrice Foods Co., because of a chronic 
ailment which has limited his participa- 
tion in the affairs of the firm to an ad- 


‘ visory capacity during the past year. Mr. 


Jenkins aided in charting the course for 
La Choy during the past twenty-seven 
years as sales counsellor, Sales and Ad- 
vertising Director and President of the 
original company, and as General Man- 
ager after the enterprise was acquired 
by Beatrice in 1943 until he selected 
Edward Muldoon as his successor July 
lst of last year. Mr. Jenkins is planning 
to serve a few firms as merchandising 
counsellor and pursue his hobby of try- 
ing to promote a more general interest 
of citizens in governmental affairs. He 
will continue his residence in Archbold, 
Ohio. 


KANSAS EYES THE 
CANNING INDUSTRY 


Kansas is conspicuously lacking in 
food canning production although the 
state is a “natural” locale for canning 
industries, according to a report of Mid- 
west Research Institute who has just 
completed a study of the canning field 
for the Kansas Industrial Development 
Commission. 


The report adds that economic advan- 
tages in wheat farming in the eastern 
sections of the state which are suited to 
vegetable production have tended to 
minimize the canning industry. 


“Further investigations should be 
made of the possibilities of an enlarged 
canning industry in Kansas,” the Mid- 
west researchers suggested. 


MEETING 


SCHEDULE 


OCTOBER 10-18, 1954 — NATIONAL 
ASSOCIATION OF FOOD CHAINS, Annual 
Convention, Waldorf-Astoria Hotel, New 
York City. 


OCTOBER 21-23, 1954—FLORIDA CAN- 
NERS ASSOCIATION, 23rd Annual Meeting, 
Hollywood Beach Hotel, Hollywood, Fla. 


OCTOBER 26-27, 1954 — NATIONAL 
PICKLE PACKERS ASSOCIATION, Annual 
Meeting, Drake Hotel, Chicago. 


NOVEMBER 1-2, 1954 — IOWA-NEB- - 


RASKA CANNERS ASSOCIATION, 53rd An- 
nual Meeting, Fort Des Moines Hotel, 
Des Moines, Iowa. 


NOVEMBER 4, 1954—ILLINOIS CAN- 
NERS ASSOCIATION, fall meeting Chicago 
(Hotel to be announced). 


NOVEMBER 4-5, 1954 — OZARK CAN- 
NERS ASSOCIATION, Fall Meeting, Co- 
lonial Hotel, Springfield, Missouri. 


NOVEMBER 7-9, 1954 — WISCONSIN 
CANNERS ASSOCIATION, 50th Annual Con- 
vention, Schroeder Hotel, Milwaukee, 
Wisconsin. 


NOVEMBER 17-18-19, 1954—INDIANA 
CANNERS ASSOCIATION, Annual Meeting, 
French Lick Springs Hotel, French Lick, 
Indiana. 
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NOVEMBER 22-23, 1954 — PENNSYL- 
VANIA CANNERS ASSOCIATION, 40th An- 
nual Convention, Penn Harris Hotel, 
Harrisburg, Pennsylvania. 

NOVEMBER 28-30, 1954 — ONTARIO 
FOOD PROCESSORS ASSOCIATION, 21st An- 
nual Meeting and Convention, Royal 
York Hotel, Toronto. 


DECEMBER 2-3, 1954 — MICHIGAN 
CANNERS AND FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 


DECEMBER 2-3, 1954 — TRI-STATE 
PACKERS ASSOCIATION, Annual Conven- 
tion, Lord Baltimore Hotel, Baltimore, 
Maryland. 


DECEMBER ‘7, 1954 — MINNESOTA 
CANNERS ASSOCIATION, 48th Annual Con- 
vention, Hotel Radisson, Minneapolis. 


DECEMBER 9-10, 1954—NEW YorRK 
STATE CANNERS & FREEZERS ASSOCIATION, 
INC., 69th Annual Convention, Hotel 
Statler, Buffalo, New York. 


DECEMBER 16-17, 1954—oHIO CAN- 
NERS’ ASSOCIATION, 47th Annual Conven- 
tion, Neil House, Columbus, Ohio. 


JANUARY 9-13, 1955—SUPER MARKET 
INSTITUTE, Midyear Meeting, Boca Raton 
Club, Boca Raton, Fla. 
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JANUARY 27-28, 1955 — CANNERS 


LEAGUE OF CALIFORNIA, Annual Fruit and: 


Vegetable Sample Cutting, Fairmont 
Hotel, San Francisco, Calif. 


FEBRUARY 1-3, 1955 — PENNSYL- 
VANIA CANNERS ASSOCIATION AND PENN- 
SYLVANIA STATE UNIVERSITY, 10th Annual 
Fieldmen’s Conference, Pennsylvania 
State University, State College, Pa. 


FEBRUARY 14-15-16, 1955—cANA- 
DIAN FOOD PROCESSORS ASSOCIATION—An- 


nual Convention, Seigniory Club, Monte.— 


bello, Quebec (forty miles southeast of 
tawa, and about eighty miles from 
Montreal, Quebec). i“ 
FEBRUARY 18, 1955 — NATIONAL 
PICKLE PACKERS ASSOCIATION, Winter 
Meeting, Drake Hotel, Chicago. 


FEBRUARY 19-23, 1955 -~- NATIONAL 
CANNERS ASSOCIATION, 48th Annral Con- 
vention, Meeting with NATIONAL FOOD 
BROKERS ASSOCIATION and CANNING MA- 
CHINERY AND SUPPLIES ASSOCIATION, 
Chicago, Illinois. 


MARCH 28-29, 1955—cANNERS LEAGUE 
OF CALIFORNIA, 5lst Annual Meeting, 


Santa Barbara Biltmore, Santa Barbara. 


MAY 15-18, 1955 — UNITED STATES 


WHOLESALE GROCERS ASSOCIATION — An- : 


nual Convention and Exposition, Miami 
Beach, Florida. 
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Sales & Promotion 


DEL MONTE ROUND-UP 


Mrs. Lillian M. Gildroy, Mayor of 
Roundup, Montana, is pictured (below) 
singing the proclamatiin that sets Sept. 
30 through Oct. 30 as the dates for the 
1954 tenth Del Monte Round-Up. 

The Round-Up, widely known as one 
of the food industry’s most popular fall 
eanned foods selling events, is tied in 
with Roundup, Montana, this year and 
because of this tie-in grocers have new 
and different opportunities to publicize 
their store. 


Grocers who feature the Round-Up in 
their store this year will be made “Hono- 
rary Marshall’ of Roundup, Montana. 
They will be “sworn in” and given their 
“badge of office’ by local Del Monte 
representatives. Ad mats are also avail- 
able which can be run in the grocer’s ad 
telling customers that he is an Honorary 
Marshal of a real Western city and that 
his store is official Del Monte Round-Up 
Headquarters. 

Store material, ad mats, ad layout sug- 
gestions, and merchandising help is also 
available from all Del Monte represen- 
tatives. Grocers are being urged to set 
their tie-in dates now for this bigger- 
than-ever profitable event. 


BASIC MARKETING CHART 

The Tenth Annual Edition (1954) of A 
Basic Marketing Chart of the United 
States, a compilation of workable data 
by states and geographic divisions de- 
signed to facilitate analyses of current 
business conditions and trends, has just 
been released by A. Edwin Fein, Manag- 
ing Director of the Research Company 
of America, New York City. 

The stated purpose behind the release 
of this chart is the market researcher’s 
opinion that “the economies of distribu- 
tion and research must be streamlined 
and correlated to successfully meet in- 
creased competitive pressures”. 

Reference to the chart reveals that the 
civilian population for the United States 
as a whole increased 5.1 percent between 
1950 and 1953. The greatest gain was 
made by the Pacific Division, which 
showed an increase of 12.1 percent, while 
the smallest gain occurred in the West 
North Central Division, with an increase 
of 1.7 percent. The East South Central 
Division lost 0.2 percent during this 
period. 

During 1953, 58 percent of all families 
in the United States owned television 
sets, and 69 per cent enjoyed home tele- 
phone service. 

During 1953 more than 45 million 
automobiles were privately owned in the 
United States, of which approximately 
40 percent were registered in the Middle 
Atlantic and East North Central Divi- 
sions. 

The chart shows an estimate of 1953 
Retail Sales in excess of $172 billion for 
the nation as a whole, of which 44.0 per- 
cent was recorded by the Middle Atlantic 
and East North Central Divisions. 

Income of Americans, it 
jumped from $217.8 billion ($1,440 per 
capita) in 1950 to $255.4 billion ($1,639 
per capita) in 1952, an increase of 14 
per cent. The nine geographic divisions 
show the following percentage gains in 
income: 

West South Central, Pacific, Mountain, 
South Atlantic, and East North Central, 
each 15%; East South Central, 19%; 


is noted, 


“Bottoms Up”, the sparkling new entry 
in the soft drink field, is no misnomer. 
The drink-top can carries the name up- 
side down to become legible only when 


raised to the lips. “Bottoms Up” is a 
product of the Tri-State Flavor Com- 
pany, Butler, Pa., a division of the 
Quaker State Coca-Cola Bottling Com- 
pany of Pittsburgh. Flavors are ginger 
ale, root beer, orange and grape. Distri- 
bution of new product in Western Penn- 
sylvania area will be handled by Tenser 
& Phipps, well known Pittsburgh brok- 
erage firm. 


West North Central and New England, 
each 12%; Middle Atlantic, 11%. 

The Cash Farm Income exceeded $31 
billion during 1953, with farmers aver- 
aging $1,290 per capita and $4,945 per 
household. This compares with a Na- 
tional Effective Buying Income of $1,537 
per capita and $5,173 per household. 

“A Basic Marketing Chart of the 
United States” includes tables on U. S. 
Income Patterns by major occupation 
and industry groups, and summarized 
data from the Annual Survey of Manu- 
factures. 


Meat Co. 


This specially designed sales case that shows 17 items 
at one time has just been manufactured for the Illinois 
Main feature of new case, which is slightly 
larger than a portable typewriter, is that it emphasizes 
maximum display in a minimum amount of space, thus 
making a complete line of products easier for the salesman 
to sell. With all products shown as though they were on 
store shelves, the family resemblance of all the labels 
helps these products sell one another. Hinged front panel 
of the case contains a special area where current product 
advertising is displayed. Built in the back of the case is a 
compartment that contains advertising schedules, mer- 
chandising pieces, 
materials each salesman needs to give a complete, well- 
organized brief sales talk. Case was designed and manu- 
factured by The Knickerbocker Case Company of Chicago, 
which claims the world’s largest selection of specialty sales 
cases, portfolios and luggage. 


price lists, order books and other 
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FROZEN FOODS 


FROZEN CONTAINER SIZES 


Printed copies of Simplified Practice 
Recommendation R253-54, Retail Con- 
tainer Sizes (Net Weight) for Frozen 
Fruits and Vegetables, are now available, 
the Commodity Standards Division, Office 
of Technical Services, U. S. Department 
of Commerce, reported Aug. 16. 


This recommendation is based on a 
survey of industry practice with respect 
to retail container sizes by the Commit- 
tee on Simplification of Containers of the 
National Association of Frozen Food 
Packers. It is limited to the net weight 
of a selected list of 19 fruits and vege- 
tables. The recommendation does not in- 
clude the shape or dimensions of con- 
tainers or specifications for the material 
of which they are made. 


Printed copies of Simplified Practice 
Recommendation R253-54 may be ob- 
tained from the Superintendent of Docu- 
ments, Government Printing Office, 
Washington 25, D. C., for 5 cents a copy. 
A discount of 25 percent will be allowed 
on orders of 100 or more copies. 


FROZEN COOKED POTATO 
PRODUCTION SOARS . 


The total pack of Frozen Cooked Po- 
tato Products in 1953 was 70,691,174 
pounds, according to a special survey just 
completed by the National Association 
of Frozen Food Packers. It has been 
generally understood that the volume of 
these products has increased rapidly in 
the past few years, but prior to this sur- 
vey no authoritative data on their pro- 
duction have been published. 


The lion’s share of the total produc- 
tion of Frozen Cooked Potato Products— 
60,005,764 pounds—was Frozen French 
Fried Potatoes. The remaining 10,685,410 
pounds represented a variety of products, 
including Frozen Whipped, Diced and 
Shredded Potatoes and Frozen Potato 
Puffs. 


The retail pack of Frozen French 
Fried Potatoes’ totalled 56,140,934 
pounds. This volume was mostly in a 9 
oz. size. The bulk and institutional pack 
of Frozen French Fries amounted to 
3,864,830 pounds. 


The other Frozen Cooked Potato Prod- 
ucts (whipped, diced, shredded, etc.) 
were also packed principally in retail 
sibes—9 oz., 12 oz. and 14 oz., but there 
was a small pack in institutional and 
bulk sizes. 


FROZEN ASPARAGUS PACK 
DECLINES SHARPLY 


The Frozen Asparagus pack this year 
was 23 percent smaller than the record 
pack of 1953, according to a preliminary 
tabulation just completed by the Na- 
tional Association of Frozen Food Pack- 
ers. The 1954 pack total was 25,412,690 
pounds as compared to 32,945,017 pounds 
produced last year. Even with this sharp 
reduction, however, the 1954 pack was 
about equal to the volume produced in 
1952. 


All major producing regions showed 
substantial pack reductions from 1953. 
Northwest production was off some 15 
percent, while the California pack was 
down nearly 30 percent, the Eastern 
pack (Del., Md., N. J., N. Y. and Pa.) 
was about 20 percent smaller, and the 
Midwest pack (Mich. Minn., Nebr. and 
Wis.) was less than half as large as that 
of 1953. Total production in West de- 
clined from 17.1 million pounds in 1953 
to 13.2 million pounds in 1954. Combined 
volume in East, South and Midwest de- 
clined from 15.8 million pounds to 12.2 
million pounds. 


In container size usage, there were 
significant developments this year. While 
the retail pack dropped off 382 percent 
from 1953 (from 25.9 to 17.0 million 
pounds), the small institutional pack 
(mostly 24%#) actually showed a small 
increase (from 7.9 to 8.4 million pounds). 
Also worth noting is that the 8 oz. size 
continued gaining—even though the 10 
oz. size still accounts for most of the re- 
tail pack. The 12 oz. size practically dis- 
appeared this year. 


SPRING PACK OF FROZEN 
SPINACH OFF 


The spring pack of Frozen Spinach 
(January 1-June 30) this year totaled 
43,198,061 pounds, according to a survey 
just completed by the National Associa- 
tion of Frozen Food Packers. This 1954 
total is about 35 percent smaller than the 
66,887,060 spring pack of 1953, and well 
below any spring pack of Frozen Spinach 
since 1950. 


All major producing regions showed 
sharp pack reductions from last year. 
East and South from 23.3 to 14.8 million 
pounds, West from 43.6 to 28.4 million 
pounds. 


The pattern of container-size usage 
was significantly different from last 
year, since the bulk of the pack reduc- 
tion occurred in retail sizes. The retail 
pack in the spring of 1953 was almost 
52 million pounds; this year, the total 
for retail sizes was less than 31 million 
pounds. The pack in small institutional 
sizes declined more moderately. 


And there was a continuation of the 
trend towards smaller container sizes for 
the retail pack of Frozen Spinach. The 
14 oz. size in 1952 represented the bulk 
of the retail pack (41.5 million pounds), 
and in 19538 this size still accounted for 
an important part of the retail total (23.4 
million pounds). But this year the pack 
in the 14 oz. size was small (2.7 million 
pounds) representing less than 10 per- 
cent of the total retail pack. In 1954, 
the 10 oz., 11 oz. and 12 oz. sizes ac- 
counted for most of the retail pack. 


One out of every four food retailers in 
the nation is planning store moderniza- 
tion within the next 12 months at a total 
cost of more than 300 million dollars, ac- 
cording to Carl W. Shaver, President of 
North American Equipment Corporation, 
manufacturers of “Food-O-Mat” gravity 
shelving fixtures for grocery stores. The 
firm has just completed arrangements 
with C.I.T. Corporation, Industrial 
Financing Firm to help grocers finance 
their modernization program. 


MOLD COUNT SCHOOL—The 17th Annual Mold 
Count School for tomato processing plant technicians con- 
cluded on Friday, August 6th with 23 persons completing 
the course. This is the smallest group trained in many 
years and no doubt reflects the shrinking tomato industry 
in this State. The 10 day school was held at the New York 
State Experiment Station in Geneva. 
National Canners Association in Washington again headed 
the instructional staff, assisted by Miss Lucy Witherow 
and M. R. McCallum, also of N.C.A.; Ed Opp, American 
Can Company, Newark, N. J.; and Virgil Troy, Continental 
Can Company, Chicago. Dr. Carl Pederson of the Food 
Technology Division at Geneva handled the arrangements. 
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Despite the known steady sharp in- 
creases in consumer acceptance of frozen 
foods, frozen vegetable packers, and to a 
lesser extent frozen fruit packers, ap- 
parently are planning a smaller pack 
this season for the first time in a number 
of years. While it is obvious that larger 
supplies are needed to meet the increas- 
ing consumer demand, packers appar- 
ently are uncomfortable over the size of 
the carryover this year, an all time 
record for vegetables and a near all time 
record for fruits. These deductions are 
derived from the July 31 report of frozen 
fruit and vegetable stocks by the Agri- 
cultural Marketing Service, released 
August 16, as well as from first reports 
of 1954 packs issued by the National 
Association of Frozen Food Packers. 
(Please see page 13.) 


The relative stock position as of July 
31, 1953 and 1954 by commodity is shown 
in the table below. In fruits it will be 
seen that the 1954 stock situation is not 
relatively heavy except in cherries and 
raspberries, with strawberries the most 
important item, in about the same posi- 
tion as last year. Judging from the com- 
parative stocks of orange juice, that 
commodity is in for trouble again. 


In vegetables the situation is mixed. 
The association reports show that the 
asparagus and spinach pack was below 
that of a year ago and it seems apparent 
also that the pea pack was considerably 
below the 1953 pack. It will be noted that 
the carryover of corn is especially com- 
paratively heavy, the same applying to 
brussels sprouts. 


‘ During the month of July, total stocks 
of frozen fruits increased by 116 million 
pounds compared with a July 1953 in- 
crease of 120 million pounds, and a 5 
year, 1949-1953 average of 76 million 
pounds. Frozen vegetables during the 
month on the other hand, increased by 
bu&eg9 million pounds compared with a 
Jul¥%_1953 increase of 84 million pounds 
and,an average July increase of 55 mil- 
lion pounds. Frozen orange juice de- 


FROZEN STOCKS AT RECORD HIGH 


Indications are that vegetable packers are lowering their sights for the 
first time since 1947. A slight decrease in fruit pack also indicated. 


creased by 4 million gallons, the same 
decrease experienced in July of 1953. 

Assuming a movement in line with a 
year ago, a comparison of figures from 
earlier reports indicates that the 1954 
pack of peas fell off by some 30 or more 
million pounds from the 1953 record of 
223 million. The carryover of peas as 
of May 31 at 58 million pounds was 8 
million cases below the 66. million 
pounds carried over May 31, 1953. Dur- 
ing the months of June and July 1954 
the stocks of peas increased by 101 mil- 
lion pounds compared with 131 million 
pounds for the two month packing period 
in 1953. 


STOCKS OF FROZEN FRUITS 
AND VEGETABLES 


July 31, June 30, July 31, 
Commodity 1953 1954 1954 
1,000 pounds 
FROZEN FRUITS 
12,582 16,951 13,179 
3,363 1,522 3,398 
Blackberries. ............ 5,658 7,038 7,229 
Blueberries .............. 5,066 5,095 7,126 
52,396 19,612 66,055 
3,027 2,617 2,026 
11,531 12,218 11,543 
Plums and prunes.. 3,616 4,800 4,825 
Raspberries _............ 28,444 13,964 34,163 
Strawberries _........... 148,045 102,841 142,572 
Young, Logan, 
Boysen, ete. ........ 10,844 7,868 15,396 
All other fruits...... 17,126 27,132 30,062 
296.698 221,658 337,574 
FROZEN JUICES 
Orange juice .......... 194,283 370,646 329,319 
Gallons equivalent 19,625 37,439 33,265 
Cther fruit juices 
and purees .......... 77,151 130,173 131,099 
FROZEN VEGETABLES 
22,004 23,244 22,262 
Benns, 24,571 41,951 34,287 
Beans, snap ........... 28,045 29,257 37,032 
32,588 36,490 31,030 
Brussels sprouts .... 5,867 15,839 13,452 
Cauliflower .............. 11,820 14,299 12,158 
Corn, sweet ,........00 7,011 37,846 32,896 
Peas, green. ............. 197,147 83,292 159,250 
Pumpkin and 
7,618 6,898 5,456 
63,726 50,580 43,503 
All other vegetables 67,980 104,028 91,537 
468,377 443,724 482,863 


THE CANNING TRADE 


NEW YORK MARKET 


Fairly Strong Undertone As Confidence 
Grows In Underlying Price Position—More 
Interest In Tri-State Tomatoes — Await 
Opening Corn Price—New York Beans Open 
Lower—No Change In Pea Market—Rou- 
tine Buying Interest In Cherries—Blueber- 
ries Well Sold—Citrus Unchanged—Govern- 
ment Buying Improves Peach Market— 
More Pink And Chum Salmon, Less Red— 
Tuna Continues Unsettled. 


By ‘New York Stater” 


New York, N. Y., Aug. 19, 1954 


THE SITUATION—Announcement of 
opening prices on glassed peach packs 
was one of the market features of the 
week, as well as additional sales of new 
pack peaches to the government. In the 
remainder of the market, there was mod- 
erate demand for quick shipment staples, 
with large seale additional buying being 
held back until more accurate data on 
new pack supply potential becomes avail- 
able. In general, a fairly strong under- 
tone rules throughout the market. 


THE OUTLOOK—While some “buys” 
for immediate shipment canned foods 
from new packs will undoubtedly con- 
tinue available, distributors are inclined 
to look for a strengthening in the gen- 
eral market position when trading levels 
off for normal marketing procedures. 
Hence, chains and wholesalers are dou- 
ble-checking their inventory position 
prior to placing additional purchase 
orders for delivery during specified mar- 
keting periods in the coming year. This 
reflects growing confidence in the under- 
lying position of the market, pricewise. 


TOMATOES — New pack tomatoes 
from the Tri-States are attracting more 
interest. The general market continues 
to be quoted at 90 cents for standard 1s 
and $1.15 for 303s, with 24% commanding 
$1.85-$1.90, and 10s ranging $6.00 and 
upwards. There has been some buying 
at these levels, with many traders look- 
ing for an improved price position as de- 
mand from the fresh market will appar- 
ently preclude the traditional gluts at 
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MARKET NEWS 


the canneries and ensuing. price easiness. 
Midwestern canners are reported doing 
business on new pack 303s at $1.30. 


CORN—With canners in the Tri-States 
running on new pack corn, buyers are 
awaiting action in the way of opening 
prices. A good volume of s.a.p. business 
has been booked, particularly on top 
grades, but additional commitments must 
be made. 


BEANS — New York State canners 
have opened on green and wax beans at 
prices somewhat lower than those of a 
year ago. Standard ungraded 303s are 
offering at $1.30, with extra standards 
at $1.35. On fancy, 1 sieve whole beans 
are quoted at $2.85 on 303s, with 2-sieve 
at $2.70 and 3-sieve at $2.40. Fancy 
3-sieve cut beans are quoted at $1.70 for 
303s, with 4-sieve at $1.65 and 5-sieve at 
$1.55-$1.60. Wax beans list at $1.40 for 
standard ungraded 303s, with extra 
standards at $1.60. Fancy 1-sieve whole 
wax beans are held at $2.85, with 2-sieve 
wholes at $2.75 and 3-sieve at $2.45. A 
steady market on green beans is reported 
from the Tri-States, with supplies on the 
short side and prices strong and un- 
changed. 


PEAS—Late rains and cooler weather 
have improved the quality of late-season 
pea runs in the midwest. Marketwise, 
there was no change in the situation this 


week. Fancies, particularly in the 
smaller sieves, are still being sought, 
particularly by private label distributors, 
and the institutional trades are seeking 
additional supplies of 10s. 


RSP CHERRIES—Only routine buy- 
ing interest is shown in red sour pitted 
cherries, and midwest canners are offer- 
ing new pack for prompt shipment at 
$2.30 for 303s, $2.60 for 2s, and $13.25 
for 10s. 


BLUEBERRIES — Maine canners are 
pretty well sold up on new pack, follow- 
ing confirmations of s.a.p. bookings on 
the basis of $2.50 for water pack 300s 
and $2.55 to $2.60 for 303s in syrup. 


CITRUS—There were no changes re- 
ported in the canned citrus situation this 
week. Distributors are ordering forward 
replacement stocks as needed, and are 
shopping the market rather carefully in 
an effort to locate stocks which can be 
had at concessions from canners endeav- 
oring to cut down carryover holdings. 


PEACHES—With government buying 
taking approximately a million cases of 
10s and 2%s from the market since the 
beginning of the month, and coast can- 
neries beginning to experience labor 
shortages, a better undertone has devel- 
oped. A number of independents came 
through with additional peach prices this 
week, in both cans and glass packs 


(largely the latter) with quotations about 
in line with “competition.” There is still 
selling pressure on 10s for immediate 
shipment on the part of a few of the 
independents who are anxious to move 
early packs from the production line into 
the distributing pipelines. 


SALMON — The Alaska pack up to 
August 7 this year totaled 2,441,238 
cases, as compared with 1,159,955 cases 
at the similar point in the ‘packing sea- 
son a year ago. The increase has come 
largely in pinks and chums, with the run 
of reds less than that a year ago at this 
time by some 230,000 cases. New pack 
Alaska reds are still being quoted, sub- 
ject to withdrawal without notice, at $27 
per case for 1s and $16 for halves, while 
summer pack chums are being quoted at 
$15 for 1s. Fancy Alaska kings list at 
$24 for 1s and $15 for halves. Coiumbia 
River fancy chinook holds at a range of 
$20 to $21 per case for flat halves, with 
Copper River still available at $16, all 
prices f.o.b. northwest shipping point. 


OTHER FISH—The tuna market con- 
tinues unsettled, and buyers consequently 
are operating cautiously, and only for 
immediate needs. Movement of new pack 
sardines continues favorable, with can- 
ners holding the market unchanged at 
$6.50 per case for keyless quarters, f.o.b. 
Maine canneries. 


Cleanses thoroughly... 


THE ROBINS LINE 


removes splits and skins, INCLUDES EQUIPMENT 2 
without bruising! 
e and apple products 
Asparagus Beets 
THE a IMS Corn « Dried Beans 
STAINLESS STEEL Lima Beans 
ROD WASHER Mermotedes 
Olives « Onions 
This general - purpose washer Peaches « Peas 
thoroughly cleanses blanched or Vi! Peppers « Pickles 5 
stock without bruising. The STANDARD 
obins Stainless Steel Rod and white dnd ‘sweet 
Washer simplifies the washing of 
string beans, lima beans, peas, JUNIOR Pumpkin: » Ralishes 
beets, carrots, dried vegetables. MODELS Saverkraut + Shrimp 
Add it to your production line Spinach « Strawberries 
and watch your profits rise! . String Beans « Tomatoes 
Get the full story on this versa- 
tile washer that pays for itself! ALF fs] VHS 
jj 


See your Robins representative 


AND COMPANY, INC. 


or write for complete details 


Manufacturers of Food Processing Machinery Sincel855 
on specifications, prices, delivery 


713-729 E. Lombard St. @ Baltimore 2, Md. 
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MARKET NEWS 
CHICAGO MARKET 


More Activity But Little Volume Business— 
With Poor Crop Prospects, Beets Quoted 
Considerably Higher—Low Corn Prices Have 
Disappeared — Tomato Pack Underway In 
Small Way—Some Shading In Beans—Good 
Applesauce Pack In Offing—Cherry Canners 
Holding Firm—Discounts On Cocktail, Apri- 
cots Firm, Peaches Unchanged— 
Salmon Uncertain. 


By “Midwest” 


Chicago, Ill., Aug. 19, 1954 


THE SITUATION — There has been 
more activtiy in the Chicago area the 
past few weeks but very little of it is 
volume business as the trade in general 
are still inclined to buy it as they need 
it. An attitude of this kind requires more 
work at all levels and in many cases 
sales are lost due to out of stock condi- 
tions. Regardless of the additional work 
or loss of business, hand to mouth buy- 
ing is the general method of doing busi- 
ness on the part of Chicago food buyers. 

The canning of beets is under way in 
Wisconsin now as is the canning of corn 
in a limited maner. The former item has 
been badly hurt and total figures will be 
down considerably from last year with 
prices up accordingly. Carrots have like- 
wise been hurt but to a much lesser de- 
gree although the corn crop looks good 
in the above state. Prices are up and 
Chicago distributors are having no suc- 
cess trying to buy lower grades at prices 
that prevailed a short time ago. Mid- 
west tomato canners are just getting 
started on the 1954 pack but only in a 
small way with heavy production not 
expected until the latter part of this 
month. The trade are anxious to buy 
new pack standards in 303 tins but offer- 
ings so far are extremely limited. The 
entire tomato picture is much firmer than 
it has been for some time. The canned 
fruit and fish lines are generally on the 
firm side of the ledger with salmon very 
much on the strong side. 


BEETS—lIn the face of an anticipated 
smaller pack those canners that have 
seen fit to name prices on the new pack 
of Wisconsin beets are quoting at levels 
that are considerably higher than those 
that prevailed a short time ago. Fancy 
sliced are listed by one major factor at 
$1.20 and $6.00 for 303s and tens with 
salad sliced at $1.00 and $4.75 while cut 
are offered at $.95 and $4.75. Fancy 
whole beets in tens are quoted at $5.25 
for 40/ov., $6.50 for 50/ov., $7.50 for 
80/ov., $9.50 for 120/ov., $11.75 for 
200/ov., $12.75 for 300/ov., and $14.50 
for 400/ov. Some old pack merchandise 
is still selling here for less money but 
the above prices are evidence of things 
to come. 


CORN—Now that the corn pack is un- 
der way prices are more general and 
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fancy whole kernel is quoted at $1.45 for 
303s and $8.25 for tens, $1.30 and $7.25 
for extra standard with standard at $1.20 
and $6.50. Fancy cream style is listed at 
$1.40 and $8.25 with extra standard at 
$1.25 and $7.25 while standard is offered 
at $1.15 and $6.50. Very little is avail- 
able in the lower grades with most offer- 
ings confined at present to fancy goods. 
It has been difficult for the trade to for- 
get lower priced offerings of a month or 
so ago but canners are firm at above 
prices at present. 


TOMATOES — As_ reported before, 
tomato acreage in the Midwest is down 
considerably from last year but what is 
under cultivation looks good with the ex- 
ception of the southern part of Indiana 
and Ohio. So far only one or two offer- 
ings of new pack standard 303s have 
reached here and these have been on the 
basis of $1.25 for quick shipment. Other 
sizes are not offered. Unsold stocks of 
fancy juice are firmly held at $2.15 to 
$2.20 for 46 oz., and the guessing has 
the new pack at anywhere from $2.25 
and $2.35. Very little is offered in the 
way of spot catsup and nothing at all 
has been heard in regards to prices on 
the new pack. 


BEANS—With the pack in both Wis- 
consin and New York well under way 
there has been some evidence here of 
price shading although nothing to indi- 
cate a general softening of the market. 
Fancy three sieve cuts are quoted at 
$1.70 to $1.80 for 303s with tens at $9.50 
to $10.25 while extra standards are listed 
at $1.35 to $1.45 and $7.75 to $8.25. 
Standards are offered at $1.25 to $1.35 
and $6.50 to $7.50. Beans have been sell- 
ing well here since new goods made an 
appearance and there has been really 
little reason for any price shading. 


APPLESAUCE—Just about nothing is 
offered here in the way of applesauce 
and the trade are now awaiting the ap- 
pearance of the new pack due to get 
under way in another two or three weeks. 
No prices have been heard as yet but 
the trade are guessing new prices will 
be lower than last quotations. A good 
pack is in the offing. 


RSP CHERRIES—Despite a resistance 
that has hand to mouth buying down to 
a science, the trade are finding the short 
Midwest pack has canners in a firm 
frame of mind. Water pack tart cherries 
are still firm at $2.35 for 303s, $2.65 for 
2s and $13.50 for tens. Sales are being 
made here at the above figures but only 
as needed. 


CALIFORNIA FRUITS — Although 
new pack cocktail met with ready re- 
sponse at the opening prices of $3.45 for 
fancy 2%s and $12.80 for tens with 
choice at $3.35 and $12.25, an early ship- 
ping discount by one canner has spread 
to where the industry is quite generally 
quoting above lists with a 2%c discount 
on 8 0z., 5¢ on 308s, 10ce on 2%s and 25c 
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on tens per dozen for prompt shipment 
subject to withdrawal without notice. 
Apricots are firm and some canners are 
off the market, a result of the short pack. 
Cling peaches are unchanged and with 
the new pack of pears now under way 
some prices have been named at about 
the same basis as last year. 


NORTHWEST FRUITS—Many North- 
west canners are now busy with Blue 
Lake beans which will be followed by 
prune plums and then pears late next 
month although no prices have been 
named for this area on the above two 
fruit items. Sweet cherries and berries 
are unchanged with the former item re- 
ported well sold already. Shipments into 
the Chicago market have increased to a 
marked degree ever since the new packs 
made an appearance. 


SALMON—A lot of uncertainty sur- 
rounds the salmon pack at present al- 
though it appears obvious the pack of 
reds will be short this year. The low 
prices that were available earlier during 
the pack on reds are now a thing of the 
past and prices are firm at $27.00 for 
talls and $17.00 for halves with some 
factors withdrawn and others up to as 
high as $28.00 for talls. The pack of 
pinks carries a great big question mark 
at the moment with prices at $19.00 for 
talls and $12.00 for halves where they 
are quoted. There is little question about 
chums as they appear to be headed for 
an excellent pack and are selling cur- 
rently at $15.00 and $9.00. 


CRANBERRIES — Cranberry produc- 
tion for 1954 is forecast by the Agri- 
cultural Marketing Service at 978,000 
barrels—19 percent less than the record 
crop of last year but 24 percent above 
average. Massachusett crop is forecast 
at 590,00 barrels—14 percent less than 
last year but 20 percent above average. 
New Jersey is indicated at 75,000 barrels 
—33 percent less than last year and 3 
percent less than average. Wisconsin at 
225,00 barrels is 24 percent less than 
1953 but 35 percent above average. 
Washington expects 58,000 barrels—22 
percent less than 1953 but 51 percent 
more than average. Oregon forecast at 
30,000 barrels—7 percent less than last 
year but about twice the average pro- 
duction. 


* * ok 


“A man’s judgment is no better than 
his information.” Keep key employees 
posted through “The Canning Trade” 
each week. Five or more subscriptions, 
one order, same expiration date to one 
company, separately addressed, $3.00 each. 


Saves 25%. Order now. 
20 S. Gay Street, Baltimore 2, Md. 
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AGRICULTURE 


MARYLAND ADDS PROCESSING 
EXTENSION SPECIALIST 


Dr. I. C. Haut, Head of the Depart- 
ment of Horticulture at the University 
of Maryland, this week announced the 
appointment of Bernard A. Twigg as 
Extension Specialist in Processing of 
Horticultural Crops. Mr. Twigg is a 
graduate of the University of Maryland, 
having majored in food processing work 
as an undergraduate and is now com- 
pleting graduate study in this field. A 
native of Allegheny County, Maryland, 
he served 2 years in the U. S. Army in 
Japan and is a Second Lieutenant in the 
Air Force Reserve. He is married and 
makes his home in College Park. 


During the summers while an under- 
graduate, Mr. Twigg was employed in 
Maryland canneries, in the processing 
laboratories at College Park, and at the 
Plant Research Farms of the University 
at College Park and Salisbury. In this 
way he acquired a valuable store of ex- 
perience of a very practical nature, as 
well as facility in interpreting results of 
research work and translating them into 
application by processors under Mary- 


land conditions. In addition to his other 
duties as Extension Specialist he will 
assist in arranging programs for the 
Maryland Canners School and also the 
Annual Workshop to be held at the Uni- 
versity of Maryland during the coming 
winter. 


Dr. Haut in commenting on Twigg’s 
appointment said, ““We are very happy to 
add this young man to our staff. We 


. have wanted a well-qualified extension 


worker in food processing to work closely 
with the industry on technical problems 
and this will give additional balance to 
our staff. Dr. R. C. Wiley will continue 
to serve in teaching, research, and exten- 
sion. Dr. Ahmed Kattan also continues 
his work, with assistance on special 
phases from Messrs. Elewahny, Kornet- 
sky, and graduate assistants. Now, with 
an extension man in the field, I feel 
that we have such a set-up that we will 
be able to give better service to the can- 
ning and freezing industries in Maryland 
than we have even been able to do be- 
fore. The members of the processing 
industry have been most cooperative 
with this department through the years 
and it is gratifying to all of us that the 
department is now being enlarged.” 


OHIO TOMATO CROP 
CONDITIONS 


Favorable weather through July has 
resulted in the tomato crop in Ohio and 
southern Michigan making an excellent 
growth, except in the area east of Toledo 
where they have not had over one inch 
of rain since May 11. Some canners are 
shopping for open acreage to replace 
the expected loss of tonnage as the re- 
sult of the drought in this section. In 
general crop conditions are good. 


The early setting was below average, 
but the last two weeks of July the plants 
started to set a heavy crop. The home 
grown plants are looking better than 
those shipped into the territory. 


Reports from Indiana and Illinois state 
that crop conditions are good in the 
Kokomo, Indiana, area. The balance of 
Indiana and central Illinois is in need 
of rain. 


Otto C. Croy, after 37 years with the 
Ohio Agricultural Extension Service, 
Ohio State University, as 4-H Club 
agent, district extension supervisor and 
assistant director agricultural extension, 
resigns. Mr. Croy goes to Washington, 
D. C., on September 15, as assistant to 
C. M. Ferguson, administrator Federal 
Extension Service. Ferguson was form- 
erly director of Ohio Agricutlural Exten- 
sion Service. 


For Information on .. . 


All firms: 
packed. 


Member firms of Association: 


Write to 


TRI-STATE FOOD PROCESSORS 


(Canners & Freezers in 
Del., Md., N. J. and the 
Eastern Shore of Va.) 


Names, Addresses, Plants and Commodities 


Products in Styles and container sizes; Key 
personnel; Brand Names, Phone Numbers. 


Russell’s Case Packers are the most simple and rugged 
machines available. 


CASE 
PACKER 


Model R1 


A full case with a single stroke. 


Improve your labeling with these high speed case 
packers, labeling interruptions are held to a minimum. 
Fast Change-over. Only a few seconds are required 
to change from one size can to another, within range 
of machine. Write for Prices and Circular 


DIXIE-WAY MACHINE CO. 
LAKELAND - Box 462 - FLORIDA 


Tri-State Packers’ Association, Inc. 


Easton, Maryland 
Latest Directory—Price $2.00 
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A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION 


FOR MANAGERS, 
380 pages of proven pro- 


SUPERINTENDENTS cedure and formulae for 


BROKERS everything ‘“Canable”. 


AND BUYERS 


‘would not take $1,000,00 for my 


Size 6x9 380 Pages Beautifully Bound copy if | could not get another" 


Stamped in Gold —a famous processor 


All the newest times and temperatures .. . Used by Food Processors to check times, 
All the newest and latest products... . temperature and RIGHT procedure... . 
* Fruits + Vegetables - Meats + Milk by Distributors to KNOW canned foods... 


by Home Economists to TEACH the subject of 
Juice Butters Dry Packs (soaked) 


Dog Foods and Specialties in minute detail, 
with full instructions from the growing through For sale by all supply houses and dealers 


to the warehouse. ... or direct. Price $10 postpaid. 


food preservation. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
BALTIMORE 2 @ 20 South Gay Street e MARYLAND 
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